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INTRODUCTION

The first complex study “Territorial Business Distribu-
tion Map of Vilnius City” was accomplished in 2002.
The second analogous study was carried out in 2005.
The study was based on two territorial levels: city (mu-
nicipality) and “seniiinija” — smallest administrative eco-
nomic units (twenty one) of municipalities. The re-
search aimed at providing a “snapshot” of the actual
situation (Vilniaus miesto..., 2002; 2005).

The mentioned kind of research is useful from both
scientific and practical points of view. The tradition of
similar investigations has existed for a few dozens of years
(Fujita, 1990; Mills, 1972). A comparison of the obtained
results is supportive in planning processes. On the basis of
such investigations it is possible to work out a system of
business monitoring for the Vilnius city. Such systems ha-
ve been successfully used in the cities of many countries
(Travers, 2004). Monitoring would facilitate a more effec-
tive planning of business development by self-government
institutions, establish priorities and strategy and attract fo-
reign capital providing timely, correct and reliable infor-
mation about business possibilities and improvement of
the business environment. Municipality could serve as an
initiator of targeted business development. Special studies
would contribute to self-promotion which is very impor-
tant in city development (Morley, 2005).

Though the majority of enterprise managers demonst-
rated good will, some of them, nevertheless, refused to
take part in the study. The motifs of refusal were dif-
ferent. Most of those who refused were sceptical about
the practical value of the study. Some of them refused

(on learning that the study was initiated by the munici-
pality) because they lacked confidence in state institu-
tions. Yet certain difficulties that arose during the study
only confirm the necessity to continue this kind of re-
search and to contribute to forming a positive opinion
about the municipality.

1. METHODS

Business environment evaluation was based on the opi-
nion of enterprise manager. The opinions were expres-
sed in questionnaires. They mainly reflected the concre-
te conditions of enterprise operation and their importan-
ce to business development. They were also informative
about general attitude towards business conditions in
Vilnius and about the role of the municipality. The ques-
tionnaires were filled up anonymously in 2002 and 2005.
Taking into account the state-of-the-art of business in-
vestigations in this country and abroad, the answers to
the questions had to reflect the indices of enterprise
competitiveness and activity. The questions related to
the business environment and attitude towards the qua-
lity of services offered by the municipality were also
included. Taking into account the available results of
previous geographical research, experience in internatio-
nal projects and the scientific aspect of the study, qu-
estions of economical geography related with coopera-
tion or infrastructure were included as well. The blocks
of questions were related to the following aspects:

1. Timescale and direction of enterprise activity.

2. Evaluation of the enterprise location and environ-
ment.
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3. Evaluation of business environment in the smal-
lest administrative units by enterprise managers.

4. Relations of enterprises with the municipality
(smallest administrative units).

5. Factors reflecting competitiveness of enterprises.

6. Internal and external activity of enterprises.

7. Territorial aspects of cooperation of enterprises.

8. Relevance of public infrastructure in the smallest
administrative units.

Selection of respondents. Seclection of respondents
is outlined by the general entirety (in this case all en-
terprises operating in the Vilnius city) and by the num-
ber of respondents (part of the entirety which provides
information on the general entirety).

Respondents were selected using random systematic
selection: every thirteenth member of the general enti-
rety. The random selection form is based on the prin-
ciple that every member of the general entirety must
have a possibility to become a respondent. Randomly
selected data had to meet clear requirements of repre-
sentation. The obtained data were tested for statistical
significance, and statistical bias was calculated. The num-
ber of respondents in the Vilnius city meets the requi-
rement of 95% of reliability, the bias being 0.05. In
quantitative social studies these figures are taken as suf-
ficient.

The general entirety of operating enterprises in 2005
was 25 370. Applying one of the possible formulae to
follow the mentioned requirements, the minimal number
of respondents had to be 394.

The number of respondents was determined using
the following formula:

- 1

AL
N
where n is the number of respondents, A is the bias
(0.05), and N is the general entirety.

However, in this case only the general distribution
patterns would be representative. Comparison of data
by important variables would lack reliability. For this
reason, the number of respondents was multiplied a few
times. Table contains data on the distribution of respon-
dents in the smallest administrative units during both
studies.

For statistical treatment of the data, a special SPSS
10.0 processing program was used. This program enab-
led not only stating the factual data, but also their pro-
cessing by statistical analysis.

2. CHOICE OF LOCATION FOR ENTERPRISES
AND BUSINESS ENVIRONMENT

Choice of location by enterprises. The choice of loca-
tion depends on many factors. The eventuality factor
plays an important role in the modern business environ-
ment (eventual factors are: acquisition of property right,
support and proximity of business friends, proximity of
residential place, casual favourable offer, etc.). Someti-
mes business location is predetermined by specific needs;

Table. Number of respondents in smallest administrative territorial units of Vilnius city

Lentelé. Respondenty imtis Vilniaus miesto seniiinijose

No. Administrative unit Number of enterprises in 2005 Respondents in 2002 Respondents in 2005
Nr. Senitinija Imoniy skai¢ius 2005 m. Apklausta 2002 m. Apklausta 2005 m.
1. Antakalnis 1289 107 65
2. Fabijoniskeés 864 53 94
3. Grigiskes 141 14 31
4. Justiniskés 612 42 54
5. Karoliniskeés 696 29 52
6. Lazdynai 759 51 45
7. Naujamiestis 4506 560 226
8. Naujininkai 1199 205 81
9. Naujoji Vilnia 649 97 53
10. Paneriai 763 108 44
11. Pagsilai¢iai 854 57 107
12. Pilaite 308 17 17
13. Rasos 349 30 33
14. Senamiestis 3532 422 236
15. Segkiné 388 96 43
16. Snipiskes 2009 250 205
17. Verkiai 1004 106 65
18. Vilkpéde 1235 128 78
19. Virsuliskes 558 72 47
20. Zirmiinai 2249 320 179
21. Zvérynas 906 96 65
Total | T§ viso 25370 2860 1820
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e.g., logistics or transport enterprises need good storage
and parking conditions (a well developed infrastructure
farther from the city centre). However, establishment of
many enterprises is based on business plan or financial
possibilities. Six groups of decisive factors for business
site selection were distinguished (each factor received
more than 3 scores on the average of the possible 5):
concentration of operating enterprises, perspective of the
site (e.g., taking into account the trends or plans of city
development), prestige, population (as possible custo-
mers) density, good prices of renting or purchasing lod-
gements, and favourable infrastructure.

In the majority of cases, prices of renting or purcha-
sing lodgements (related with the financial possibilities
of an enterprise) and good infrastructure were indicated
as decisive factors in selecting business site (Fig. 1).
This shows that many business units (more often small
ones) place emphasis on the possibility to obtain an
object in a developed infrastructure at a lower price.
Richer enterprises match this interest with higher crite-
ria (perfect infrastructure, good future perspective, etc.).
Requirements for the quality of infrastructure have in-
creased recently. Snipiékés, Grigiskés, Verkiai, Vilkpéde,
Virsuliskés and Zirmiinai stand out for perfect infra-
structural possibilities.

ted with multifunctional business centres (trade — petty
manufacture and repairs — various services including the
entertainment sector). The prospects of a locality from
the point of view of profitability and development stra-
tegy coordinated with the city development plans is the
third factor. Today business people associate a good
perspective with business centres, strategic directions of
city development (NW-W) and renovation of the old
territories of the city (Snipiskés with its main artery
Konstitucijos Avenue, the Old Town with modern const-
ruction works, Naujamiestis with renovated business
oases, and Zirmiinai).

In total, it is possible to distinguish eight factors
which condition the choice of a business site:

1. Convenience (development) of business environ-
ment infrastructure.

2. Favourable prices of renting or purchasing lod-
gings.

3. Concentration of operating enterprises.
. Perspective of locality.
. Density of population.
. Prestige of locality.
. Specific requirements for enterprise location.
. Incidental factors.
Evaluation of business environment. Business en-

vironment was evaluated on the
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Cesnavi¢ius, 2003). The chosen
business sites were evaluated tak-
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ing into account business con-
centration and perspective (Fig.
2). It is interesting to note that
many enterprise managers be-

Infrastruktiiros
patogumas

Fig. 1. Main factors predetermining the choice of business location (scored from 1 to 5)
1 pav. Pagrindiniai veiksniai, 1émg verslo vietos pasirinkimg (vertinimo reik§més nuo

1 iki 5)

A good perspective of any infrastructure is clearly
defined and related with three factors. Population den-
sity is indicated as a very attractive index. It is under-
stood by business people as peripheral densely popula-
ted wards whose residents need everyday services and
migrate daily “from home to work™ (territorial migra-
tion type “wards—business centres”). These business zo-
nes develop into business axes — a kind of incubators
which are identified by business people with business
concentration (Stanaitis, Cesnavi¢ius, 2002). The con-
centrated business axes are well developed in Vilnius,
for example, Ukmergés Street, Laisvés Avenue, Savano-
riy Avenue, etc. Business concentration is also associa-

lieve all parts of the Vilnius ci-
ty to be promising for business
development. This opinion is ba-
sed on the excellent recent re-
sults of city development, which
are the highest in the Baltic Sea region. The most
perspective territories are Snipiskés, Zirminai and the
Old Town. Today, every smallest administrative terri-
torial unit has promising sites for business develop-
ment (e.g., business incubator of Naujoji Vilnia). The
transport and engineering infrastructure received favour-
able evaluations. In terms of transport and engineer-
ing infrastructure, most favourable for business deve-
lopment are Snipiskés, Lazdynai, Viruliskés, Zirmi-
nai, and Verkiai. Environmental management was ap-
preciated less. One third of respondents have indicated
that it is inadequate and blam-ed for it municipal ad-
ministration and special city services.
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welcome concrete support
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from municipality. More
than two thirds of respon-
dents pointed out that they
would welcome tax deduc-
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Fig. 2. Evaluation of business environment of locality (scored from 1 to 5)
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Generalizing, we can point out that the business en-
vironment received only slightly higher than average va-
luation scores (3.2 of the possible 5). Many things still
have to be improved. Some drawbacks were indicated:
municipality publicizes little timely information on the
strategic issues of business development, pay little at-
tention to the territories in the proximity of business
centres and set specific formidable barriers in presti-
gious territories. Transport and engineering communal
infrastructure is functioning sufficiently well, but its qua-
lity should be improved (e.g., water supply, central heat-
ing and similar networks, throughput of transport units,
and regulation of transport flows).

Influence of municipality on enterprise activity.
Municipality has anywise

tion provided for by the
law and greater attention
to petty tradesmen (Fig.
3). Respondents were asked if they would appreciate
more information about the city economy and what kind
of information it could be. One fifth of respondents
would welcome access to economic statistical informa-
tion stored at municipality. They pointed out a lack of
information about the results of many scientific investi-
gations, including those ordered by municipality. The
first investigation of business distribution in the Vilnius
city (2002) was useful, because business people had
access to some research data published in the munici-
pality website. Business people would also appreciate
representative support, i.e. participation of municipality
officials at business meetings, celebrations, jubilees, and
openings.

(including consultations
and other minor forms of
support) supported 8.7%
of enterprises. Most res-
pondents indicated that
they had received financial
support (opening business,
creating new workplaces,
etc.). Some pointed out
support of programmes
and other kinds of gene-
ral activity. The following
other spheres of support
were also mentioned: tax

klausimais

Support to renovation / Parama renovacijai
Access to economic statistical information / Galimybé
naudotis ekonomine statistine informacija

Support for qualification extension of personnel /
Parama darbuotojy kvalifikacijai kelti

Consulations on economic issues / Konsultacijos
ekonominiais klausimais

Consulations on legal issues / Konsultacijos teisiniais

Tax deduction / M okesc¢iy lengvatos
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deduction, rent of lodge-
ments on easy terms, con-
sultations on trade issues,
and even moral support. However, the majority of res-
pondents indicated that they had received support only
sporadically, if any. They even did not know what sup-
port they could expect from municipality. Business
people who develop their trade in less attractive loca-
tions (peripheral parts of the city and old wards) re-
ceive better support. About one tenth of business people
rent lodgements or plots of land from municipality. There

Fig. 3. Forms of support expected from municipality
3 pav. Paramos formos, kuriy imoniy vadovai pageidauty i§ miesto savivaldybés

However, apart from support of trade, municipality
has many other functions related with the city life. In
respondents’ opinion, municipality does the job satisfac-
torily. The offered services should be considerably bet-
ter (Fig. 4). The quality of services offered by munici-
pality was scored highest by business people running
their trade in Grigiskés and Paneriai administrative ter-
ritorial units.
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Every second respondent had experien-
ced inconveniences due to the inflexible bu-

O Good / Gera

[ Satisfactory /
Patenkinama

B Bad / Bloga

I Not important /
Neturi reik§més

reaucratic attitude towards trade. The per-
sonnel of municipality often demonstrate in-
competence and bad will. Respondents con-
sider that various rules must match the law,
the bureaucratic apparatus must be redu-
ced, better organized and coordinated, and
administration of documents must be cen-
tralized and operative.

The lack of qualified specialists is be-
coming a problem today (Migracija...,
2006). This problem was pointed out al-

12.50%
28.60% '

most by every fifth respondent. The num-
ber of qualified specialists is reducing not

Fig. 4. Valuation of the quality of services offered by municipality

4 pav. Savivaldybés teikiamy paslaugy kokybés vertinimas
3. OBSTACLES FOR TRADE DEVELOPMENT

High taxes and bureaucratic apparatus were indicated as
the major external obstacles for trade development (Fig.
5). The burden of taxes is so heavy that smaller com-
panies (with smaller turnover and return) are forced to
misrepresent the economic status of the company and
“hide” some taxes in order to avoid going bankrupt.
There are a few well known methods of hiding the real
incomes: declaration of minimal pays and remuneration
through premiums in “envelopes”, remuneration by the
money designed for business trips, illegal purchases, etc.
The tax system is inflexible with regard to all in trade:
business beginners and old-timers, those who produce
for export and those who supply services (Rakauskieng,
2004). Application of tax deduction is so limited that
many business people can never expect it. All respon-
dents would appreciate tax deduction, but only four of
them have received this kind of support. Business people
would like to have similar trade conditions as in the
West. This would facilitate fair competitive conditions
and encourage legalization of trades. The losses entailed
by tax deduction would be compensated for by legal
collection of taxes.

only in Vilnius but over the country as well.
The newly trained personnel do not meet
the desirable quality. Mass emigration, a ten-
dency of obtaining an individual trade certificate by spe-
cialists and working in a few companies at a time were
pointed out as the main causes. It is assumed that com-
pany managers will be forced to invite specialists from
other, East European in particular, countries. On the
other hand, business people are unwilling to invest in
training specialists.

Corruption as an obstacle was indicated by every
sixth respondent. It was also pointed out that small-
scale corruption is not a serious problem, because it
has become almost a constituent of successful business.
Large-scale corruption is a more serious problem. It
perverts the market. Small and medium companies are
swept out by larger ones which have greater possibili-
ties to settle their affairs through corruption.

It is supposed that assimilation of external financial
flows is improving, but large means from the European
Union are dormant (Valstybinio audito..., 2006). The so-
phisticated application mechanism deters some business
people from asking for financial support from the EU.
Business people rarely manage to secure financial sup-
port on their own. Others hire professional mediators,
but the latter do not guarantee successful results and
the spent money does not come back. In respondents’

opinion, instead of impeding, municipality

Tax system in other countries / M okes¢iy

sistemos uzsienyje
Lack of public information / VieSos informacijos

stoka
Undeveloped infrastructure / NeiSplétota

infrastruktiira
Currency rate oscillations / Valiuty kurso

svyravimai
Assimilation of financial support / Finansavimo

isisavinimas
Corruption / Korupcija
Lack of qualified specialists / Specialisty
trikumas

Bureaucratic apparatus / Biurokratinis ap aratas

Tax burden / M okes¢iy nasta

could support business people in reaching
their object.

Financial matters are the main internal
obstacle for successful business. High pro-
motion prices are a problem for almost half
of respondents (Fig. 6). Effective promotion
(and its media) is especially expensive. Ne-
vertheless company managers often have to
choose it, because the competition in the
market is severe. Most expensive is promo-

Fig. 5. External obstacles affecting activity of
companies (in respondents’ opinion)
5 pav. ISorinés Kklititys, turinCios itakos ijmoniy

veiklai (verslininky nuomone)
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Obsolete technology / Pasenusi technologija
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Search for partners / Partneriy paieska

force is a problem in
production companies.
Some respondents indi-
cated a lack of informa-
tion on the market as an
obstacle. However, com-
panies themselves do not
pay attention to general
market studies and con-
centrate only on some of
its elements.

Lack of financial support / Finansavimo stoka

Promotion prices / Reklamos kaina

| : 21 To sum it up, the res-
465 pondents tended to em-
T T T T T phasize the external obs-
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tacles. They were suffi-
ciently critical toward

Fig. 6. Internal obstacles affecting activity of companies (in respondents’ opinion)
6 pav. Vidinés klititys, turinCios ijtakos imoniy veiklai (verslininky nuomone)

themselves, indicating
their own mistakes, mi-
sused opportunities and
the lack of initiative.
Among the most serious

Siaures miestelis
Visas Vilnius
Snipiskes
Zirminai
JustiniSkeés
Pilaité
FabijoniSkés
Pasilai¢iai
Naujamiestis

Senamiestis

obstacles they mention
the ones related with the
state: taxes, administra-
tion, government, and
poor support at the ins-
titutional level.

4. BUSINESS
DEVELOPMENT
PERSPECTIVE

IN SMALLEST
TERRITORIAL
ADMINISTRATIVE

UNITS

Fig. 7. Most perspective territorial units for business development
7 pav. Respondenty verslui perspektyviausios Vilniaus miesto senitinijos

tion on TV and in public places. It is cheapest in leaf-
lets and on the Internet sites. One third of respondents
have pointed out that it is difficult to run business on
one’s own means. Even bank services do not guarantee
stability. Bank burden often changes the initial plans of
companies. It is also difficult to attract investors, in
small companies in particular.

Difficulty in finding business partners was pointed
out by every sixth respondent. Partnership is related
with financial commitments. The study has revealed that
the lack of partnership is more frequent in companies
who lack also external financial support and investments.

It turned out that the traditional internal obstacles
(low qualification, obsolete technologies, unenterprising
management, neglected business relations and the low
quality of production) were characteristic only of a few
per cent of the city companies. Out-of-date technologies
are more frequently used in older companies inherited
from former owners. The low qualification of labour

Respondents indica-
ted various parts of the
city as promising. How-
ever, a comparison of results obtained in 2002 and
2005 revealed certain regularities. Most highly ranked
are the Old Town and Naujamiestis administrative ter-
ritories (Fig. 7). They are traditionally the most
favourable parts of the city, mostly referred to as “the
city centre”. This choice corresponds with the business
and prestige analogues in other West European coun-
tries (Blakely, 2002).

The second group of most perspective administrative
territories includes the wards Pasilaiciai, Fabijoniskés,
Pilaité and Justiniskés. Population density, migration in-
tensity and city development plans are regarded as ad-
vantagous in these parts of the city. Pasilai¢iai and Fa-
bijoniskés even today have the great business axes ex-
tending westwards: Ukmergés Street — Laisvés Avenue —
Ateities Street. Pilaité is mentioned as a very favour-
able territory, because it is situated on the Western axis
of the city development. The service sector is most pro-
mising for business (Stanaitis, Cesnavicius, 2006).
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The third group of perspective administrative territo-
ries includes the ones which due to purposeful renova-
tion attained business prestige. Intensive reconstructions
on the right bank of the Neris River radically changed
the status of Snipiskés administrative territory in terms
of business prospects. Konstitucijos Avenue became one
of the business centres. The future of Zirminai territory
is associated with the modernization of Siaurés Mieste-
lis (Northern Place). These territories have limited pos-
sibilities of expansion, therefore their perspective is not
as good as that of the above mentioned territories. So-
me respondents think that the whole territory of the
Vilnius city is promising in terms of business develop-
ment, because Vilnius is the greatest centre of attraction
in Lithuania and among the greatest in the Baltic Re-
gion. The greatest business expectations are related with
the present administrative territories which concentrate
many companies (Old Town, Naujamiestis, Zirmiinai and
Snipiskés) and the strategic axis of the city develop-
ment (NW-W).

CONCLUSIONS

1. The choice of locality for enterprises is mainly
predetermined by the development of business environ-
ment infrastructure, good prices of renting or purcha-
sing lodgings, concentration of business in operation,
prospects, and the density of population. Establishment
of companies is most often associated with business cen-
tres, the strategic axis of the city development (NW-—
W) and renovated zones.

2. Business environment in the Vilnius city is eva-
luated as satisfactory. This is not a good result in terms
of the rapid economic development of the city, its im-
portance in the Baltic Region and future prospects. Ma-
ny business factors should be improved. On the other
hand, every smallest administrative territorial unit has
highly ranked zones for business development.

3. Though sporadic, municipality support to compa-
nies is rather frequent. Unfortunately it is minor. Res-
pondents desiderate consistency in the implementation
of long-term strategic support programmes. Municipali-
ty support in the zones where business intensity para-
meters are relatively low can be regarded as a positive
trend.

4. Respondents encounter many external and internal
obstacles for business development. Among the major
external obstacles they mention tax burden, the bureau-
cratic apparatus of the country, corruption, and the lack
of qualified labour force. The external obstacles are
mostly associated with finances. Management of com-
panies is commended. However, so far companies are
not inclined to share the economic burden with the sta-
te and are only the “takers”. This is also proved by
their inactivity in training the necessary personnel.

5. Recent investigations allow supposing that busi-
ness development does not bear a spontaneous charac-
ter. There are certain regularities related with the stra-

tegic territorial city development (Vilniaus..., 1999).
Three most promising groups of administrative territo-
rial units are distinguished: the city centre (Old Town
and Naujamiestis), new wards (West—North-West) and
renovated territories on the right bank of the Neris Ri-
ver (Zirminai and Snipiskeés).
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Saulius Stanaitis, Darius Cesnavifius

VERSLO APLINKOS VERTINIMAS VILNIAUS
MIESTE

Santrauka

2002 ir 2005 metais buvo atlikti pirmi kompleksiniai verslo
sklaidos tyrimai Vilniaus mieste. Be imoniy ekonominiy rodik-
liy, buvo tirta verslo aplinka ir jai itakos turintys veiksniai
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mieste, savivaldybés pagalba verslui, verslo plétros perspekty-
vos mieste. Tokiy tyrimy pagrindu Vilniaus mieste galima su-
kurti verslo aplinkos monitoringo sistema. Monitoringas ir jo
rezultatai ne tik padéty savivaldos institucijoms efektyviau pla-
nuoti verslo plétra, nustatyti prioritetus ir strategija, taciau ir ga-
léty pritraukti uzsienio kapitala, suteikdami investuotojams tei-
singg ir patikima informacijg apie verslo galimybes, verslo ap-
linkos kokybés geréjima. Siame straipsnyje pateikiama jmoniy
vadovy apklausos apie verslo aplinka ir perspektyva analizé.

Nustatyta, kad imonés vietos pasirinkimg Vilniaus mieste
dazniausiai lemia verslo aplinkos infrastruktiiros plétra, palan-
ki patalpy jsigijimo ar nuomos kaina, esamo verslo koncentra-
cija ir vietos perspektyvumas, gyventojy tankis. [moniy kiirimas
dazniau siejamas su verslo centrais, pagrindine miesto plétros
strategine kryptimi (Siaurés Vakary — Vakary), renovuojamomis
miesto zonomis. Nors verslo aplinka Vilniaus mieste patys ver-
slininkai jvertina kaip patenkinama, toks rezultatas néra geras,
ypac tai siejant su sparéiu miesto ekonominiu augimu, jo svar-
ba verslui Baltijos Salyse, perspektyva. Imoniy vadovai nurodo
daug gerintiny verslo aplinkos veiksniy, kaip antai: savivaldy-
bé turéty teikti daugiau savalaikés vieSosios informacijos ver-
slo plétros strateginiais ir planiniais klausimais, daugiau ripintis
Salia verslo koncentracijos viety esanciomis teritorijomis, reno-
vuoti ir optimizuoti infrastruktiiros tinklus, pasirlipinti transpor-
to mazgy pralaidumu ir kt.

Teigiama, kad savivaldybés parama imonéms, nors ir epi-
zodiné, yra zenkli. Tadiau dazniausiai teikiama parama yra pa-
virSutiniSka arba mazai reik§minga. Verslininkai pasigenda ilga-
laikiy strateginiy paramos programy jgyvendinimo nuoseklumo
ir prieinamumo. Teigiama tendencija galima laikyti tai, kad sa-
vivaldybés parama labiau juntama tose teritorijose, kur verslo
intensyvumo parametrai yra santykinai mazesni. Vilniuje, kaip
ir visoje Salyje, verslininkai susiduria su gausiomis iSorinémis
ir vidinémis verslo plétros klititimis. Svarbiausios iSorinés klia-
tys — labai didelé mokes¢iy nasta ir biurokratinis aparatas miisy
Salyje, korupcija, kvalifikuotos darbo jégos trikumas. Vidinés
kliatys verslui dazniausiai priskiriamos finansiniams dalykams,
o vadybiné veikla jmonése vertinama gerai. Taciau kol kas jmo-
nés nelinkusios dalytis su valstybe ekonomine nasta ir yra tik
~imanciy“ puséje. Tai patvirtina ir ju menkas aktyvumas ugdant
jiems reikalingus darbuotojus.

Pastaraisiais metais vykdyti tyrimai leidzia manyti, kad ver-
slo plétra nevyksta stichiskai, pastebimi désningumai, kurie
glaudZiai susij¢ su strategine teritorine miesto plétra. Tai gali-
ma laikyti pagrindine i§vada. I$skiriamos trys perspektyviausios
verslo plétros poziliriu senitinijy grupés: miesto centras (Sena-
miestis ir Naujamiestis), nauji miegamieji (Vakarai ir Siaurés
vakarai), renovuojamos teritorijos deSiniajame Neries krante
(Zirmanai, Snipigkes).



